FOR IMMEDIATE RELEASE

Burlington, VT Joins ATA’s Northern New England Transit Advertising Network 

Greenland, NH – February 12, 2010 – Alternate Transit Advertising (ATA) has been awarded the handling of national advertising for Burlington, Vermont’s Chittenden County Transportation Authority (CCTA). 

As Vermont is a no-billboard state, outdoor advertising is limited to transit, which is a positive for CCTA.  “As with many transit agencies, we are a small marketing department, busy trying to promote service and communicate important information to passengers,” said Karen Duguay, CCTA’s Marketing and Public Affairs Manager. “We’ve wanted to do more to promote our national advertising opportunities, but just haven’t had the time or resources to get the word out nationally.” That’s where ATA fills the gap.

“ATA has a great reputation and is able to offer us the support we need,” added CCTA Marketing Coordinator Jamie Cram. “We’re really excited about working with them and offering national clients great exposure in the Burlington market.”

CCTA becomes the 10th transit system ATA represents in Northern New England.  By joining an established network of centrally represented transit systems, CCTA will benefit from the “one-stop-shopping” experience ATA is able to offer national advertisers and agencies.  ATA can include CCTA with proposals they routinely send out or respond to at the national level.

Jane Cutter, President of ATA explains, “because Northern New England does not offer many avenues for outdoor advertising, transit is often the sole opportunity to get your message seen by an overwhelmingly educated, prosperous, active population that is reading newspapers and sitting through television commercials less and less.”  She continues, “linking up these neighboring transit systems within New England helps each systems raise ad revenue by making it easy for ad agencies to hit Vermont, New Hampshire, Maine and northern Massachusetts with one phone call or email.”  

Raising revenue is especially important to transit systems during tough economies.  When cities and states fail to meet their budgets and new cuts must come from somewhere, transit is often tapped.  In eco-conscious Vermont, transit has come a long way.  Says Cutter, “we want to be part of helping transit thrive in New England, it’s gratifying to work towards a greater good.”

ATA is known for its honest sales approach, personal availability, and excellent service. The proximity to each of their represented markets ensures their ability to see the entire process through--from a advertiser's initial inquiry to providing digital proof of posting images. 

Contact:

ATA Jane Marlow Cutter, President/Owner 

(800) 470-1619

janecutter@atatransit.com
###

